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Agenda
Å²ƘŀǘΩǎ ƘŀǇǇŜƴƛƴƎ ǘƻŘŀȅ 

Å²ƘŀǘΩǎ ǿƻǊƪƛƴƎΣ ǿƘŀǘΩǎ ƴƻǘ ŀǎ ŜŦŦŜŎǘƛǾŜ

ÅOnline and traditional marketing that can help 
you make the most of your budget

ÅOpen discussion



Your Feedback

ÅWhat are you experiencing in your 
market?
ïCutbacks? How much?

ïShift in budgets?

ïImplementing other types of tactics?



²ƘŀǘΩǎ IŀǇǇŜƴƛƴƎ 

ÅMarketers are investing 
more in online tactics  
(14% increase) than 
traditional methods (3% 
increase)

ïLess expensive

ïEasier to measure ROI

Where are marketers spending budgets?



Online Spending Focus  

ÅSpending more on 
online tactics 
including:

ïSocial networking

ïEmailing

ïPPC



Some Recovery

Å More budget cuts seen earlier in 
2009 with some starting to see 
budget increases now

Å Marketing budget reductions 
are getting smaller
ï Fewer respondents were planning 

cuts greater than 20%

ï More marketers said they 
anticipated lesser cuts, especially 
reductions of 1% to 5%

Source: eMarketer Inc., www.emarketer.com

Budget Cuts

http://www.emarketer.com/


When Will Things Improve?

ÅMost marketers ςin small 
and large businesses ςlook 
at first half of 2010 as the 
year the recession begins 
fading away and we see 
significant growth 

ÅBased on history, average 
length of a recession is 8 - 16 
months 



Recommended Focus
ÅMix of online marketing and traditional tactics:
ïOnline/Inbound marketing
ÅWebsite
ÅSEO
ÅBlogging
ÅSocial networking

ïNurture marketing
ïReferral marketing (referral sources and 

existing customers)



Online Marketing



Online/Inbound Marketing

ÅInbound marketing defined ςattracting people 
to your business
ïFocus on your website 

ïSEO

ïBlog

ïSocial networking

ïContent is key



Inbound Marketing
ÅάLƴōƻǳƴŘέ ƳŀǊƪŜǘƛƴƎ όǳǎƛƴƎ ǘƘŜ ǿŜō ǘƻ ƘŜƭǇ ŘǊƛǾŜ ǉǳŀƭƛŦƛŜŘ 

prospects) can be much more cost effective

ÅAttracting prospects who are interested in your 
products/services, offers/content, and company 

ÅHigher number of leads are going to be qualified because 
they are seeking you out

ÅAverage cost-per-lead is significantly less than what it would 
cost for leads generated through traditional outbound 
marketing techniques



Website
Å Content:

ï Content on website consumed differently than on paper: 

Å79% of users scan the pageinstead of reading word-for-word 

ÅReading from computer screens is 25% slower than from paper 

ÅWeb content should have 50% of the word countof its paper equivalent 

ï Clear, concise, easy to viewτand repeated in several ways, on several pagesτ
and easily searched

ï Put yourself in shoes of the visitor - Include content that your visitors are 
interested in

Å Offers and Calls to action:

ï Have compelling offers (white papers, events, podcasts, case studies, articles, 
demos, etc.)

ï Use Action Words -ά[ŜŀǊƴ ƳƻǊŜΦέ άCƛƴŘ ƻǳǘ ǿƘȅΦέ ά.ǳȅΦέ ά/ƻƴǘŀŎǘ ¦ǎΦέ ±ƛǎƛǘƻǊǎ 
appreciate it when you clearly tell them what to do. And why. For example, 
ά/ƭƛŎƪ ƘŜǊŜ ǘƻ ƎŜǘ ȅƻǳǊ ŦǊŜŜ ǎƛȄ-ǎǘŜǇ ƎǳƛŘŜ ǘƻ ƘƛǊƛƴƎ ȅƻǳǊ ƴŜȄǘ L¢ ŎƻƴǎǳƭǘŀƴǘΦέ



Website

Å Landing pages: 

ïBuild dedicated landing pages 

ï5ƻƴΩǘ ǎŜƴŘ ǇǊƻǎǇŜŎǘǎ ǘƻ ȅƻǳǊ ƘƻƳŜ ǇŀƎŜ ςmake it easy for visitors to 
obtain information

ïDedicated web landing pages can nearly double the conversion rates 
of potential prospects responding to your marketing programs and 
offers

Å Benchmark:

ïWebsite Grader (www.websitegrader.com) that measures and scores 
the marketing effectiveness of a website

ïLooks at website traffic, SEO, social popularity and other technical 
factors and provides some basic advice on how you can improve your 
website from a marketing perspective

http://www.websitegrader.com/


Search Engine Optimization
ÅOptimizing your site so search engines can find you
ÅSEO is one of the least expensive forms of marketing 

with strong ROI
ÅAccording to a Gartner and Forbes study,  
ï86% of C-level executives use search engines to find 

information on products and services

ÅAccording to HubSpot:
ï25% of SEO is on the actual pages of site (content, titles, 

headers, keywords)
ï75% of SEO is off page ςoutside of your site (how people 

are finding you) 



Search Engine Optimization 
Å On page ςBuilding a foundation
ïPage text, Page titles, URL, Tags -
ÅCheck out the Microsoft Partner Network - Marketing Pointers 

https://partner.microsoft.com/US/salesmarketingsection/smcampaign
s/rtgpointers

ïKeywords - finding the best keywords through research tools
Åwww.goodkeywords.com
Åwww.wordtracker.com
ÅGoogle keyword tool -

https://adwords.google.com/select/KeywordToolExternal
Å Off page ςLinks that point to site and search engines pick up
ï The more incoming links, the higher your page will rank
ïYou can easily pull up a list of sites that link to yours. In Google's search 

box, simply type Link:yoursitename 
ïGet the links by creating great content through blogging, podcasts, videos, 

press releases, etc.

https://partner.microsoft.com/Canada/salesmarketing/smmarketingcenter/40073325
https://partner.microsoft.com/Canada/salesmarketing/smmarketingcenter/40073325
https://partner.microsoft.com/Canada/salesmarketing/smmarketingcenter/40073325
https://partner.microsoft.com/US/salesmarketingsection/smcampaigns/rtgpointers
https://partner.microsoft.com/US/salesmarketingsection/smcampaigns/rtgpointers
http://www.goodkeywords.com/
http://www.wordtracker.com/
https://adwords.google.com/select/KeywordToolExternal


Why Blog?
Å In Google, Fresher Content = Better Website

Sites that get crawled more often have more frequent updates and more authority. 
Blogging consistently ensures there will be fresh content on your site. 

Å Every Blog Article is an SEO Opportunity -¸ƻǳ ŎŀƴΩǘ ǊŜŀƭƛǎǘƛŎŀƭƭȅ ƻǇǘƛƳƛȊŜ ȅƻǳǊ ǎƛǘŜ 
for every search term, but you can certainly write blog posts targeting niche 
keyword phrases that are likely to draw highly qualified prospects. 

Å Blogs Are Link Bait ςBlogging can be powerful from a linking standpoint. People 
welcome linking in blogs so more links back to your site, means better search engine 
rankings.

Å Gain Visibility as a Thought Leader - demonstration of your thought leadership, and 
professional insights.

Å Engage Prospects in a Dialogue ςFolks who comment on your blog may be sales 
leads or just general visitors interested in your information. Either way, getting 
people engaged and interested is a good thing.  

Source: HubSpot - http://blog.hubspot.com/blog/tabid/6307/bid/1676/6-Reasons-Every-Small-Business-Should-Be-Blogging

Are-You-Missing-the-Boat.aspx

http://blog.hubspot.com/blog/tabid/6307/bid/1676/6-Reasons-Every-Small-Business-Should-Be-Blogging
http://blog.hubspot.com/blog/tabid/6307/bid/1676/6-Reasons-Every-Small-Business-Should-Be-Blogging
http://blog.hubspot.com/blog/tabid/6307/bid/1676/6-Reasons-Every-Small-Business-Should-Be-Blogging
http://blog.hubspot.com/blog/tabid/6307/bid/1676/6-Reasons-Every-Small-Business-Should-Be-Blogging
http://blog.hubspot.com/blog/tabid/6307/bid/1676/6-Reasons-Every-Small-Business-Should-Be-Blogging
http://blog.hubspot.com/blog/tabid/6307/bid/1676/6-Reasons-Every-Small-Business-Should-Be-Blogging
http://blog.hubspot.com/blog/tabid/6307/bid/1676/6-Reasons-Every-Small-Business-Should-Be-Blogging
http://blog.hubspot.com/blog/tabid/6307/bid/1676/6-Reasons-Every-Small-Business-Should-Be-Blogging
http://blog.hubspot.com/blog/tabid/6307/bid/1676/6-Reasons-Every-Small-Business-Should-Be-Blogging
http://blog.hubspot.com/blog/tabid/6307/bid/1676/6-Reasons-Every-Small-Business-Should-Be-Blogging
http://blog.hubspot.com/blog/tabid/6307/bid/1676/6-Reasons-Every-Small-Business-Should-Be-Blogging
http://blog.hubspot.com/blog/tabid/6307/bid/1676/6-Reasons-Every-Small-Business-Should-Be-Blogging
http://blog.hubspot.com/blog/tabid/6307/bid/1676/6-Reasons-Every-Small-Business-Should-Be-Blogging
http://blog.hubspot.com/blog/tabid/6307/bid/1676/6-Reasons-Every-Small-Business-Should-Be-Blogging
http://blog.hubspot.com/blog/tabid/6307/bid/1676/6-Reasons-Every-Small-Business-Should-Be-Blogging


Getting Started with Blogs
{ŜŀǊŎƘ ƻǳǘ ŀƴŘ ōŜƎƛƴ ŎƻƳƳŜƴǘƛƴƎ ƻƴ ƻǘƘŜǊ ǇŜƻǇƭŜΩǎ ōƭƻƎǎΥ
Å Search for relevant Blogs

ïBlogsearch.Google.com

ïTechnorati.com

ï Icerocket.com

Å Commenting

ïShare an example

ïAdd a point

ïAdd a useful link

ïDisagree

ïAsk a question



Company Blogging
Å Writing ςTopic Ideas

ï List of 5 ideas, trends or thoughts
ï Publish a list of links
ï Take a recent experience and share it
ï Answer questions you received recently
ï Turn a press release into a blog article

Å Just starting out? Here is a list of free links in blog directories that you can get for your 
blog with no-reciprocal link requirement:

1. www.blogarama.com
2. www.globeofblogs.com
3. www.bloggapedia.com
4. www.blogflux.com
5. www.superblogdirectory.com
6. www.bloggernity.com
7. www.bloggio.com 

Å Monitor and measure your own blog ςwww.blogpulse.com
ï Helps analyze and report on the daily activity of your blog 
ï ²ƘƻΩǎ ǊŜǎǇƻƴŘƛƴƎ ŀƴŘ ƭƛƴƪƛƴƎ ǘƻ ōƭƻƎ
ï Trends in blog activity 
ï What blogs are similar to yours

http://www.blogarama.com/
http://www.globeofblogs.com/
http://www.bloggapedia.com/
http://www.bloggapedia.com/
http://www.bloggapedia.com/
http://www.bloggapedia.com/
http://www.bloggapedia.com/
http://www.bloggapedia.com/
http://www.bloggapedia.com/
http://www.bloggapedia.com/
http://www.bloggapedia.com/
http://www.blogpulse.com/


Social Networking
Å Social networking involves 2-way communication  and  the conversation
Å Social media is a platform that gives businesses a chance to establish a more 

personal relationship with existing and potential customers
Å Forrester Research study showed 92% of B2B technology buyers consider 

themselves engaging in some form of social media


