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A Online and traditional marketing that can help
you make the most of your budget
A Open discussion




Your Feedback

AWhat are you experiencing in your
market?
I Cutbacks? How much?
I Shift in budgets?
I Implementing other types of tactics?
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Where are marketers spending budgets?

A Marketers are investing
more in online tactics g *~
(14% increase) than |

@ Traditional tactics OOnline tactics
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Online Spending Focus
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A S p.e n d I n g m O re O n Wb 2.0 (social network marketing) 20 :B%
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Some Recovery

A More budget cuts seen earlier in
2009 with some starting to see

1 P t by Which US Market Are Pl ing t
budget increases now Reduce Their Marketing Budget, 2008 & 2009 (% of
respondents) —
A Marketing budget reducti N

arketing budget reauctions 006 2009
are getting smaller 19%-5% 19.2% 15.1%
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http://www.emarketer.com/

When Will Things Improve?

A Most marketers; in small
and large business&dook
at first half of 2010 as the
year the recession begins
fading away and we see
significant growth

A Based on history, average
length of a recession is-86
months
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Recommended Focus

A Mix of online marketing and traditional tactics
I Online/Inbound marketing
AWebsite
ASEO
ABlogging
ASocial networking
I Nurture marketing

I Referral marketing (referral sources and
existing customers)
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Online/Inbound Marketing

A Inbound marketing defined attracting people

to your business

I Focus on your website
I SEO

" Blog

I Social networking
I Content is key
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Inbound Marketing
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prospects) can be much more cost effective
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A Attractin9 prospects who are interested in your
products/services, offers/content, and compan

A Higher number of leads are going to be qualified because
they are seeking you out

A Average cosper-lead is significantly less than what it woulg
cost for leads generated through traditional outbound
marketing techniques




Website

A Content:
g

A Offers and Calls to action:

Content on website consumed differently than on paper:
A 79% of userscan the pagénstead of reading wordor-word
A Reading from computer screens is 25% slower than from paper
A Web content should hav&0% of the word counbf its paper equivalent

Clear, concise, easy to vievand repeated in several ways, on several pages
and easily searched

Put yourself in shoes of the visitomclude content that your visitors are
interested in

Have compelling offers (white papers, events, podcasts, case studies, article
demos, etc.)

Use Action Wordsa [ ST Ny Y2NB ®¢ GCAYR 2dzi 6K
appremate it when you clearly tell them what to do. And why. For example,
G/ £t A01 KSNB @20 A9 (3 deAZRISNI GF2NIKSA NeERAyH



Website

A Landing pages
I Build dedicated landing pages
i 52y Q0 a4SyYR LINE A& LISQOnake it éagy fod \@sitatéto K
obtain information

I Dedicated web landing pages can nearly double the conversion rate
of potential prospects responding to your marketing programs and
offers

A Benchmark:

I Website Gradenfww.websitegrader.comthat measures and scores
the marketing effectiveness of a website

I Looks at website traffic, SEO, social popularity and other technical
factors and provides some basic advice on how you can improve yo
website from a marketing perspective



http://www.websitegrader.com/

Search Engine Optimization

A Optimizing your site so search engines can find you

A SEOQ is one of the least expensive forms of marketi
with strong ROI

A According to a Gartner and Forbes study,

I 86% of devel executives use search engines to find
iInformation on products and services

A According to HubSpot:

I 25% of SEO Is on the actual pages of site (content, titles,
headers, keywords)

I 75% of SEO Is off pag®eutside of your site (how people
are finding you)




Search Engine Optimization

A Off pageg Links that point to site and search engines pick up
The more incoming links, the higher your page will rank

You can easily pull up a list of sites that link to yours. In Google's search
box, simply type Link:yoursitename

Get the links by creating great content through blogging, podcasts, video
press releases, etc.

A On pageg Building a foundation
g

Page text, Page titles, URL, Tags

A Check out the Microsoft Partner NetworkMarketing Pointers
https://partner.microsoft.com/US/salesmarketingsection/smcampaign
s/rtgpointers

Keywords finding the best keywords through research tools
A www.goodkeywords.com
A www.wordtracker.com

A Google keyword tool
https://adwords.google.com/select/KeywordToolExternal
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https://adwords.google.com/select/KeywordToolExternal

Why Blog?

A

A

Source: HubSpeothttp://blog.hubspot.com/blog/tabid/6307/bid/1676/6ReasondverySmalBusinessShouldBe-Blogging
Are-YouMissingthe-Boat.aspx

In Google, Fresher Content = Better Website
Sites that get crawled more often have more frequent updates and more authorit
Blogging consistently ensures there will be fresh content on your site.

Every Blog Article is an SEO Opportunity2 dz Ol Yy Qi NBI £ A & A
for every search term, but you can certainly write blog posts targeting niche
keyword phrases that are likely to draw highly qualified prospects.

Blogs Are Link Bag Blogging can be powerful from a linking standpoint. People
welcome linking in blogs so more links back to your site, means better search en
rankings.

Gain Visibility as a Thought Leadedemonstration of your thought leadership, and
professional insights.

Engage Prospects in a Dialoggd-olks who comment on your blog may be sales
leads or just general visitors interested in your information. Either way, getting
people engaged and interested is a good thing.
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Getting Started with Blogs
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A Search for relevant Blogs

Blogsearch.Google.com
Technorati.com
lcerocket.com

A Commenting

Share an example
Add a point

Add auseful link
Disagree

Ask a question
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Web |mages Videos Maps News Shopping Gmail more v

Got nge b|0g search [Microsot crRM Search Blogs Search the Web

Blog results

Browse Top Stories "=

Published
Last hour
Last 12 hours

Last day

Past week

Past month
+Anytime

Choose Dates

Subscribe:

1 Blogs Alerts
Atom | RSS

Related Blogs: Microsoft Dynamics CRM Team Blog - http://blogs. msdn_com/crm/
Navint Micresoft CRM Blog - http:/navintmicrosoftcrm.blogspot.com/
TIDBITS on Microsoft Dynamics CRM - http://www.crmlady_com/
Microsoft Dynamics CRM in Australia - Windows Live - hitp:/imicrosofi-
crm-au_spaces.live.com/
Sonoma Pariners Micresoft CRM Blog - hitp://blog.sonomapartners.com/

Microsoft CRM &€cechoice Modela€ | sonytouchless.com

4 hours ago by admin

All business and businesses are different; they have different objectives, different work
plans, different organization, different direction, etc., a factor.

Sony TouchlessSony Touchless - hitp/www.sonytouchless.com/

[ More results from Sony TouchlessSony Touchless

MSDN Blog Postings » Blog Archive » Updating a Microsoft Dynamics ...

1 hour ago

Updating a Microsoft Dynamics CRM Record in a Read-only State. Posted by on
September 2nd. 2009. Our guest blogger today is CRM MVP Donna Edwards who blogs
regularly here . Ever wonder how to update Closed or Completed CRM records like ...
MSDMN Blog Postings - hitp/imsdnrss thecoderblogs com/

Microsoftihttp://msdnrss.thecoderblogs.com/jleased for Education, Insurance ...
1 Sep 2009 by Pythagoras_UK

Pythagoras has used Microseft CRM to develop three new highly targeted and
sophisticated customer relationship tracking applications for three industry verticals,
Education, Insurance and Not for Profit. The templates are based on xRM. ...

Your Story - hitp-/fwww your-story org/

Microsoft Dynamics CRM Team Blog - Build a handy Microsoft ...
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Company Blogging

A Writing ¢ Topic Ideas

I List of 5 ideas, trends or thoughts

I Publish a list of links

I Take a recent experience and share it
’

|

Answer guestions you received recently
Turn a press release into a blog article

A Just starting out? Here is a list of free links in blog directories that you can get for you
blog with nareciprocal link requirement:

www.blogarama.com
www.globeofblogs.com
www.bloggapedia.com
www.blogflux.com
www.superblogdirectory.com
www.bloggernity.com
www.bloggio.com

T Y Glge B

A Monitor and measure your own blagwww.blogpulse.com
I Helps analyze and report on the daily activity of your blog )
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Social Networking

A Social networking involves\ay communication and the conversation

A Social media is a platform that gives businesses a chance to establish a mo
personal relationship with existing and potential customers

A Forrester Research study showed 92% of B2B technology buyers consider
themselves engaging in some form of social media




