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Irresistible ISV Marketing %

TORNADO;"_MARKETING

STRATEGIES FOR SALES VELOCITY

Adrianne Machina,

Chief Velocity Officer
Tornado Marketing, Inc.




What is Marketing?

Marketing Is getting someone who has a need
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Partner Irritation #1:

When You Call Too Much
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Irresistible ISV Tip #1.:

Limit Your Calls, Add Value Every Tim

A Once a month
A Keep your calls short and to the point
A Ask permission

A Email is preferred medium for most
A Use social medito keep top of mind

A Add value, educate about new marketing
programs, sales in progress, competitive info




Partner Irritation #2;
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Irresistible ISV Tip #2:

Lower the Barrier to Entr

A Offer program levels.
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they see the value.
A Provide partner info on your website.
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Partner Irritation #3:

When You Just Want My Customers.




Irresistible ISV Tip #3:

Bring Something To The Table

A Cobranded marketing
A Webinars, tips, whitepapers
A Education

A Money

A Leads / Deals
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Partner Irritation #4:
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""’fy/ © Quilted Backsheet

O Soft, Stretchy Sides

© Umbilical Cord Notch
(Size Preemie &
Newborn)

Lt 557 O Soft, Overlapping
=~ Fasteners

Rollover each feature to learn more



Irresistible ISV Tip #4.

Know Your Target

PARTNERS END CUSTOMERS

A Do your customers buy A Do you have any children
baby items such as diapers? under 2 in your household?

How many customers? A When is your baby due?

A s it possible to target just
that group?

WHAT QUESTIONS CAN YOU ASK?

FOCUS YOUR EFFORTS ON SELECT CUSTOMERS
WITHIN SELECT PARTNERS.

MAKE SURE YOUR MESSAGES ARE ON POINT.




Partner Irritation #5:
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