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What is Marketing?

Marketing is getting someone who has a need to

KNOW

LIKE 

and TRUST you.



hǳŎƘΧ
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Partner Irritation #1:

When You Call Too Much
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Irresistible ISV Tip #1: 

Limit Your Calls, Add Value Every Time

ÅOnce a month

ÅKeep your calls short and to the point 

ÅAsk permission

ÅEmail is preferred medium for most

ÅUse social media to keep top of mind

ÅAdd value, educate about new marketing 
programs, sales in progress, competitive info
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Partner Irritation #2:

²ƘŜƴ LǘΩǎ ¢ƻƻ {ǘŜŜǇ ǘƻ DŜǘ {ǘŀǊǘŜŘΦ
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Irresistible ISV Tip #2:

Lower the Barrier to Entry

ÅOffer program levels.

Å5ƻƴΩǘ ǊŜǉǳƛǊŜ ƘŜŦǘȅ ŦŜŜǎ ƻǊ ǘǊŀƛƴƛƴƎ ōŜŦƻǊŜ 
they see the value.

ÅProvide partner info on your website.
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Partner Irritation #3: 

When You Just Want My Customers.
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Irresistible ISV Tip #3:

Bring Something To The Table

ÅCo-branded marketing 

ÅWebinars, tips, whitepapers

ÅEducation

ÅMoney

ÅLeads / Deals

Åaƻǎǘ ǇŀǊǘƴŜǊǎ ǿƻƴΩǘ ǘǳǊƴ ƻǾŜǊ ǘƘŜƛǊ ŎǳǎǘƻƳŜǊ 
ƭƛǎǘǎΦ  5ƻƴΩǘ ŀǎƪΦ
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Partner Irritation #4: 

²ƘŜƴ ¸ƻǳ 5ƻƴΩǘ 9ǾŜƴ Yƴƻǿ aŜΗ
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PARTNERS END CUSTOMERS

ÅDo your customers buy 
baby items such as diapers? 
How many customers?

Å Is it possible to target just 
that group?

ÅDo you have any children 
under 2 in your household? 

ÅWhen is your baby due?

Irresistible ISV Tip #4:

Know Your Target

WHAT QUESTIONS CAN YOU ASK?

FOCUS YOUR EFFORTS ON SELECT CUSTOMERS 

WITHIN SELECT PARTNERS.

MAKE SURE YOUR MESSAGES ARE ON POINT.
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Partner Irritation #5: 

²ƘŜƴ ¸ƻǳ ¢Ƙƛƴƪ LǘΩǎ !ōƻǳǘ ǘƘŜ tǊƻŘǳŎǘ
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