
Video Marketing
Adrianne Machina, Tornado Marketing, Inc.



About me - Adrianne Machina

 Started marketing & selling software in 1990

 Joined the Microsoft Dynamics Channel in 2000

 Founded Tornado Marketing in 2005

 Partnered with The Art of Online Marketing in 2009

 Work primarily with technology companies and 
professional service firms



Video Marketing
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YouTube Stats

People are watching 2 billion videos a day on 
YouTube. 

Every minute 24 hours of video is uploaded to 
YouTube.

Each month, more people watch YouTube 
than watch the SuperBowl.



What does video marketing 
success look like?

Being Found

Creating Rapport

Generating Business

Brooks Elliott



Being Found Through Search

Google and other search engine are fond of 
video. Videos often gets indexed quicker and 
ranked higher than article, blog posts, and other 
forms of online content.

Videos are 53 times more likely to receive an organic 
first page ranking than traditional text pages.

- Forrester Research

http://blogs.forrester.com/interactive_marketing/2009/01/the-easiest-way.html


Being Found Through Search

• By using the video distribution tool, TubeMogul, you 
can generate over 20 backlinks with a single video.

Your Website

+18 
More

Vimeo

YouTube
Backlinks =

Credibility for 

Search Phrases



Being Found On Page

Eliminate the “wall of words” effect. (9 pages = 90 secs)



Building Rapport

Text informs. Video captivates and motivates.



Azox on Website



Azox on YouTube



Azox Statistics



Building Rapport

• With video, you can pre-sell - “warming up” a 
prospect before they click-thru to see your web page. 
Visitors who come from a video link are more likely 
to buy.

• When videos feature an individual, viewers establish 
a sense of comfort to the person. People want to feel 
connected, and buy from other people.



Building Rapport

“Engagement” – the new paradigm for relationship 
marketing. Four components of engagement: 

• Involvement

• Interaction

• Intimacy

• Influence 

78% of consumers trust each other 

more than they trust advertising –

which is why they seek out social 

media recommendations.



Video Marketing – “How To”

Two primary steps of video:

Creation
• Format/Scriptwriting
• Video recording
• Editing 

Distribution
• Off-site (YouTube, TubeMogul syndication, 

Facebook, etc.)
• On-site (site or blog)



Video Creation Step  1 – Choose a 
Format

• Educate 

• Answer questions

• Product Review

• Free offer (list building)

• Case studies 

• Tell a story



Video Creation Step  1 – Choose a 
Format (more)

• Myth bust

• Virtual tour

• Profile yourself 

• Ask questions and create a conversation

• Interview

• Screen capture “how to” 

• Post a video reply on YouTube 



Video Marketing Campaign 
Exercise 

• Step 1: Brainstorm a list of FAQs that are unique to your 
niche. (5 minutes)

• Question generation tools:
Visit “answer” sites to view questions asked by real 
people
• www.yedda.com
• answers.com
• askville.amazon.com
• ask.metafilter.com
• www.answerbag.com
• LinkedIn answers
• Google “FAQs” or “frequently asked questions” + your key 

words, to review competitive FAQs.

http://www.yedda.com/
http://answers.yahoo.com/
http://askville.amazon.com/
http://ask.metafilter.com
http://www.answerbag.com/


Video Marketing Campaign 
Exercise

• Look for “long tail key words” that will be less 
competitive. 

• For example, “What’s new in Dynamics?” could 
become “What’s new for inventory control in 
Microsoft Dynamics GP 2010?” 



Video Marketing Campaign 

Choose one question and craft a “Q&A-CTA” script:

• Intro: Introduce yourself, mention your URL, and 
your keyword rich “audio logo”. 

• (Question) State the question that people in your 
niche are asking.

• (Answer) State your unique solution.

• (Call to Action) ie,  “For more _____ _____ answers 
about _____ ______ , visit  ______.com.



Pre-production recommendations

• One idea/theme per video

• 30-seconds to 3-minutes

• Always include a call-to-action

• Plan a campaign – have a regular schedule

• Don’t try to be perfect



Step 2: Recording and Editing

Equipment (recommended)

• Good - Webcam

• Better – Flip Cam

• Best – Digital camera like the Kodak Zi8 with 
external mic (Audio Technica) 

• Camtasia for screen recording

• LiveMeeting, GTM, etc.



Step 2: Recording and Editing

Production Considerations 

• Lighting

• Shooting outdoors

• Backgrounds 

Tip: You can find “how to” videos via Google video 
search to overcome every technical challenge.



Step 2: Recording and Editing

Editing programs: 

• MovieMaker (PC) or iMovie (MAC)

• Camtasia

• Adobe Premiere

The best editor of all? Your camera.



Pixability



Animoto



Professional Video Production 

• Wide ranging in price - $1500-$5000 typical

• Professional lighting, editing and sound

• High end production



• Blendtec, “Will it Blend,” views 134,256,499

• Evian, “Live Young,” views 103,867,704

• Old Spice “Responses” views 57,132,669 

Top 3 viral business videos

http://www.youtube.com/user/Blendtec
http://www.youtube.com/user/Blendtec
http://www.youtube.com/watch?v=_PHnRIn74Ag&p=4EC04A48F96405DD&playnext=1&index=5
http://www.youtube.com/user/OldSpice


• 5 fold sales 
increase

• 134 Million 
views

• A winning 
theme

• Blenders are 
now sold 
everywhere

Blendtec



• Over 100 
million views

• Lost 25% U.S. 
market share

Evian



Body wash sales up 11% in 12 months, 55% in last 3 months, 
and in the last month, up 107%

Old Spice



• Easier, less expensive to create

• Can still produce amazing results

• Risk of ‘cheesiness’

“Touching” videos



Step 2: Recording and Editing

Add Text Graphics 

• Good – Annotations via YouTube

• Better – Text graphics via MovieMaker or iMovie

• Best – Text graphics and tip/tail branding

HINT:  You can save a PPT image as a JPG for your 
tip/tail branding!



What is YouTube?

• The largest video sharing site in the world.

• The second largest search engine in the world behind 
Google.

• The second largest social networking site behind 
Facebook.



Why is YouTube important?

• YouTube accounts for 79% of all US visits to over 60 
online video sites.

• Current trends show that people are increasingly 
going to YouTube looking specifically for answers via 
video, instead of traditional search engines.

• Most of your competitors are not on YouTube!



YouTube “What”

Old paradigm – broadcast is a 2-way street

• Video producers

• Video watchers

New paradigm – “engagement”

YouTube is comprised of 3 types of users:

• Video viewers

• Video producers

• “YouTuber” (the engagers)



YouTube Engagement

As a visitor

• Watch video

As a video producer

• Create a “Channel(s)”

• Upload videos

• Annotate videos

• Edit videos

As a community member

• Subscribe to the videos of 
others

• You can “favorite” videos

• You can create a “playlist”

• Add “friends”

• You can share a video

• You can like/unlike a video

• You can comment on channel

• You can comment on a video

• Send messages

• You can post a video response



YouTube “How to”

• Signup for an account 
– Tip: use a business name as your username

• Create a “channel” – unique to your niche (show example)
– A YouTube channel is the equivalent of a Facebook profile. You 

create the page and put whatever you want on it. But instead of 
lots of text, you put lots of videos. Videos of all those things that 
businesses can do on YouTube.

– Customization options
• Profile information
• Branding
• Modules
• Set “featured video”



YouTube



YouTube



YouTube



TubeMogul



TubeMogul



THANK YOU!   Questions?

ADRIANNE MACHINA

amachina@tornadomktg.com 

Phone – 608-588-6356  

www.tornado-marketing.com


